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To ensure all visual communications fit within
the Brand Style Guidelines 

To work collaboratively with members to
ensure the Brand Style Guidelines are
understood and adhered to 

To identify appropriate logos and support files
for industry partners and members 

To ensure appropriate digital artwork files are
used to produce material representing the
Gladstone Region

The purpose of this toolkit is to provide you - our
valued members and industry partners - with
everything you need to benefit from the Gladstone
Region brand.
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PURPOSE OF OUR
BRAND TOOLKIT



GLADSTONEGLADSTONE
Welcome toWelcome toWelcome to

Welcome to the Gladstone Region,
the engine room of Australia, the

Port City to the world and the heart
of the Southern Great Barrier Reef.

Our diverse region extends inland to
Kroombit Tops National Park, north
to the tip of Curtis and Northwest
Islands and south to Agnes Water

and the Town of 1770. 

With a combination of
unforgettable experiences on offer,
you will enjoy the enviable climate

which sees temperature vary by just
9 degrees regardless of the season. 

Being the gateway to the Southern
Great Barrier Reef, our region offers

idyllic escapes like no other
including internationally renowned
Heron Island or the nearby adult-

only private hideaway that is Wilson
Island. 

Take a tour on the 1770
LARC!, wander through the
magical Paperbark Forest or

book a day trip to Lady
Musgrave Island while

visiting QTIC’s Top Small
Tourism Town Winner,

Agnes Water and the Town
of 1770. 

The Gladstone Region is
certainly a destination that
needs to be experienced to
be believed but one thing is

for sure… 

gladYOU’LL BE           YOU DIDYOU’LL BE           YOU DID
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EXPERIENCES

Regional Character

Explore towns and country experiences where man,
machines and Mother Nature have joined forces in

this unique region to power Queensland and provide a
healthy outdoor lifestyle. 

The Southern Great Barrier Reef

Walk straight from your private sanctuary on a
secluded coral cay into the magical world of the

Southern Great Barrier Reef where you can dive with
marine locals.

Fishing

Treat yourself to the ultimate fishing experience,
combining the quest for Barramundi in some of

Queensland’s top inland fishing spots and spectacular
deep sea fishing in the Southern Great Barrier Reef.

Beach Culture

Join locals as they enjoy a laid back an un-crowded
beach lifestyle in coastal communities. 

Hero
OUR

ASPIRATION
Elevating the Gladstone

Region as a diverse tourism
and lifestyle destination,
where great begins, and

experiences are
unforgettable.

Without collaboration
throughout the Gladstone

Region, our brand is nothing
more than a logo and a set of
guidelines. For promotion of

the region to succeed, we
need to work together to
tell our story and create

unforgettable experiences. 
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Colour Positive

To be used in full colour print and screen
applications on white or light backgrounds only

Colour Reversed 

To be used in full colour and screen applications
on dark backgrounds only

WHITE REVERSED

To be used in mono and colour
applications on dark backgrounds

only

BLACK Positive

To be used in mono and colour
applications on white or light

backgrounds

Which logo do I use?

All Gladstone Region logos are
available for use.

Correct logo selection depends on
application and colour background.

RULES

Brand logos MUST NOT be digitally
altered, adapted or changed in any way

whatsoever and must retain their
original colours and proportions, ie

logos must not be distorted or
stretched in any way. 

Original artwork must be used at all
times when creating design, advertising

and promotional material. 
All design work using the Gladstone

Region brand should utilise the
Gladstone Region brand elements (logo,

brand colours, fonts).COLOUR REVERSED Pink

To be used in full colour and
screen applications on dark

backgrounds only

VARIATIONS
LogoLogoLogo
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CLICK ON LOGOs TO DOWNLOAD

https://www.gladstoneregion.info/wp-content/uploads/2024/06/white-reversed.png
https://www.gladstoneregion.info/wp-content/uploads/2024/06/colour-positive.png
https://www.gladstoneregion.info/wp-content/uploads/2024/06/colour-reversed.png
https://www.gladstoneregion.info/wp-content/uploads/2024/06/colour-reversed-pink.png
https://www.gladstoneregion.info/wp-content/uploads/2024/06/black-positive.png


Photo too dark for a positive logo

Photo too LIGHT for a REVERSED logo Correct logo usage - POSITIVE COLOUR 

Correct logo usage - White Reversed 

HOW TO USE THE LOGO
Depending on the background image, a positive logo may not be legible. For dark

photos, use a reversed logo and for lighter images use a positive logo.

Do not alter the master logo artwork in any
way. Never stretch, recolour, change the
typeface or alter the outline in any way.

What not to doWhat not to doWhat not to do

Where great begins

Do not alter the placement of any
elements or use them in isolation Do not crop

Do not skew or distort Do not add drop shadows

Do not alter or change the
typography

Do not change or alter the
colour

LOGO VARIATION USAGE
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CORAL

MANGO

WATER

TURQUOISE

GRASS

PINK
HEX: f05b78

RGB: 240  91  120  
CMYK: 0  80  30  0

HEX: f9a870
RGB: 242  121  106
CMYK: 5  65  55  0

HEX: f9a870
RGB: 249 168 112
CMYK: 0 41 60 0

HEX: 87d0d0
RGB: 136  209  209 
CMYK: 45  0  20  0

HEX: 01bdcf
RGB: 189  207  0  
CMYK: 71  0  20  0

HEX: 95ad56
RGB: 149  174  86

CMYK: 40  10  80  10

TYPOGRAPHY
Colour Palette &Colour Palette &Colour Palette &

Bebas Neue Font

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

Lato Font

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Stay Classy Font
abcdefghijklmnopqrstuvwxyz
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M A T E R I A L S
W I T H  A P P L I E D  B R A N D I N G

Any collateral produced by members or corporate
partners portraying the Gladstone Region brand, must

be submitted to Gladstone Area Promotion &
Development Limited for approval before publishing.

Let’s see some examples!Let’s see some examples!Let’s see some examples!
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YOU’LL BE             You didglad }

bebas Neue bebas Neue

STAY CLASSY

you did
you explored here 

you snorkelled here 
you adventured here 

you stayed here 
you fished here 

you camped here 
you relaxed here 
You climbed here

you did
you explored here 

you snorkelled here 
you adventured here 

you stayed here 
you fished here 

you camped here 
you relaxed here 
You climbed here

TAG LINE
Usage of theUsage of theUsage of the

The recently implemented “You’ll be glad” tagline has

been intentionally designed so that our operators can

create their own custom version of the line. To do so,

simply combine an experience that best describes your

product. For example, a fishing operator could use You’ll

be glad you fished here. Keeping your statement simple is

key and be sure to let your imagery tell the story.

 if you’re unsure, contact marketing@gapdl.com.au

or feel free to use “You’ll be glad you did” 

Customise it!Customise it!Customise it!
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www.facebook.com/GladstoneRegion

www.instagram.com/gladstoneregion

www.youtube.com/thegladstoneregion

@GladstoneRegion

Social MediaSocial MediaSocial Media
HASHTAGS &

HANDLES
These are the recommended social channels that have been

established by the Gladstone Region Regional Tourism

Organisation. They are designed to amplify content, campaign

activities and encourage engagement and shareability of the

Gladstone Region experience amongst consumers.

www.gladstoneregion.info

#GladstoneRegion 

#SouthernGreatBarrierReef 

#VisitAgnes1770
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GLADSTONEGLADSTONE
Welcome toWelcome toWelcome to

Welcome to the Gladstone Region, the engine room
of Australia, the Port City to the world and the heart

of the Southern Great Barrier Reef. Our diverse
region extends inland to Kroombit Tops National

Park, north to the tip of Curtis and Northwest Islands
and south to Agnes Water and the Town of 1770. 

With a combination of unforgettable experiences on
offer, you will enjoy the enviable climate which sees
temperature vary by just 9 degrees regardless of the

season. 

Being the gateway to the Southern Great Barrier
Reef, our region offers idyllic escapes like no other
including internationally renowned Heron Island or

the nearby adult-only private hideaway that is
Wilson Island. 

Take a tour on the 1770 LARC!,
wander through the magical

Paperbark Forest or book a day
trip to Lady Musgrave Island while
visiting QTIC’s Top Small Tourism
Town Winner, Agnes Water and

the Town of 1770. 

The Gladstone Region is certainly
a destination that needs to be

experienced to be believed but
one thing is for sure… 

gladYOU’LL BE           YOU DIDYOU’LL BE           YOU DID
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Color does not

add a pleasant

quality to

design – it

reinforces it.

- Pierre Bonnard





Colour Positive

To be used in full colour print and screen
applications on white or light backgrounds only

Colour Reversed 

To be used in full colour and screen applications on
dark backgrounds only

WHITE REVERSED

To be used in mono and colour applications on dark
backgrounds only

BLACK Positive

To be used in mono and colour applications on white
or light backgrounds

Which logo do I use?

All Gladstone Region logos are available for
use. Correct logo selection depends on

application and colourbackground

COLOUR REVERSED Pink

To be used in full colour and screen applications on
dark backgrounds only

VARIATIONS
LogoLogoLogo



Photo too dark for a positive logo

Photo too LIGHT for a REVERSED logo Correct logo usage - POSITIVE COLOUR 

Correct logo usage - White Reversed 

HOW TO USE THE LOGO
Depending on the background image, a positive logo may not be legible. For dark

photos, use a reversed logo and for lighter images use a positive logo. Do not alter the master logo artwork in any
way. Never stretch, recolour, change the
typeface or alter the outline in any way.

What not to doWhat not to doWhat not to do

Where great begins

Do not alter the placement of any
elements or use them in isolation Do not crop

Do not skew or distort Do not add drop shadows

Do not alter or change the
typography

Do not change or alter the
colour
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